
BRANDING COMPASS REPORT

AL'S ALIGNMENT
� 9<�:<90/==398+6=�8/+<�%+@+88+2�A29�8//.�>2/3<�-+<�>9�<?8�,/>>/<���6�=��63187/8>�9H/<=�+?>9
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WHAT ARE THE ELEMENTS OF A BRAND?

What is a brand?*9?<�,<+8.�3=�+�-</+>/.�, C�0+->9<=�>2+>�C9?�-+8�-98><96E=?-2�+=�C9?<�@3=?+6�3./8>3>C�
7/==+1381�+8.�-?=>97/<�=/<@3-/E+6981�A3>2�=97/�>2381=�+</�,/C 98.�C9?<�-98><96�635/�98638/�</@3/A=�9<
9>2/<�@3/A=�-</+>/.�, C�C9?<�-?=>97/<=	���,<+8.�3=�>2/��/B:/->+>398��+�-?=>97/<�2+=��,+=/.�98�>23=
-97,38+>398�90�38>/<8+6�+8.�/B>/<8+6�0+->9<=	

�>�3=�38�C9?<�,/=>�38>/</=>�>9�-</+>/�+�=><981��</-9183D+,6/�,<+8.�37+1/�>2+>�?=/=�@3=?+6=�+8.�A9<.=�>9
:9=3>398�C9?<�-97:+8C�/B+->6C�29A�C9?�A+8>�>9�,/�=//8�38�C9?<�-63/8>�=�738.=	

Visual brand identity: �< /+>381�-98=3=>/8>�6995381�@3=?+6=�>2<9?12�C9?<�6919��A/,=3>/��,?=38/==�-+<.=�
7+<5/>381�7+>/<3+6=�+8.�=9-3+6�7/.3+�-2+88/6=�7+5/=�C9?�,/-97/�7/79<+,6/�+8.�0+7363+<	�$/7/7,/< ��A/
>/8.�>9�><?=>�A2+>�=�0+7363+<	

Voice, words, messaging:' =381�>2/�<312>�A9<.=E A<3>>/8�38�:6+-/=�635/�C9?<�A/,=3>/�+8.�=:95/8�A 236/
./63@/<381�=+6/=�:3>-2/=�9<�:<9@3.381�=/<@3-/E3=�@3>+66C�37:9<>+8>�09<�:<9=:/->=�+8.�-?=>97/<=�>9�?8./<=>+8.
C9?<�@+6?/=�+8.�29A�C9?�-+8�2/6:�>2/7	

! 9=>�,<+8.=��4?=>�635/�:/9: 6/��+</�7+./�?:�90�+�?83;?/�,6/8.�90�><+3>=	�!+8C�,?=38/==�9A8/<=�+</�=-+</.�>9
:31/98�296/�>2/3<�,<+8.	��9A/@/<��>2/�79</�C9?�+</�+,6/�>9�09-?=�98�98/�9<�>A9�.9738+8>�+>><3,?>/=�+8.
0//6381=�>2+>�C9?�A+8>�+==9-3+>/.�A3>2�C9?<�,<+8.��>2/�/+=3/<�3>�A366�,/�09<�C9?�>9�./@/69:�+�.3=>38->�,<+8.
3./8>3>C�+8.�09<�:<9=:/->=�>9�</-9183D/�+8.�</7/7,/<�C 9?	
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AL'S ALIGNMENT IS SERIOUS.

*9?�+</�+6=9�2?7+8��A+<7	�� ..3>398+66C��C9?�=//�C9?<=/60�+=�+�73837+6��79./<8��<3-26C
>/B>?</.��><+.3>398+6�+8.�.?<+,6/�,<+8.	

Brands with similar characteristics

&2/=/�,<+8.=�=2+</�><+3>=�A3>2��6�=��63187/8>	��9�C9?�>2385�C9?<�-97:+8C�2+=�=3736+<
;?+63>3/=�>9�>2/=/�,<+8.=���0�89>��C9?�7+C�89>�,/�?=381�>2/�<312>�A9<.=�>9�./=-<3,/�29A�C9?
A+8>�>9�@3=?+63D/�C9?<�,<+8.	

Your primary visual attribute is seri ous.%/<39?=�-+8�,/�=29A8�?=381�>C:/0+-/=�>2+>�+</�-988/->/.�A3>2
=/<39?=�:?,63-+>398=�=?-2�+=�>/B>�,995=��8/A=:+:/<=�+8.�=-296+<6C�+<>3-6/=	�%/<39?=�-+8�,/�=29A8�A3>2�-969<
:+6/>>/=�>2+>�+</�<3-2�+8.�.+<5��<+>2/<�>2+8�:+=>/6�9<�9@/<6C�,<312>	�%/<39?=�-+8�,/�=29A8�>2<9?12
: 29>91<+:2C�9<�37+1/<C�>2+>�=?11/=>=�>/B>,995=��8/A=:+:/<=�+8.�=-296+<6C�49?<8+6=	�%/<39?=�-+8�,/�=29A8
38�C9?<�A9<.=�, C�=>3-5381�>9�>2/�0+->=��=2+<381�-<3>3-+6�./>+36=�+8.�1/>>381�>9�>2/�:938>	�%/<39?=�-+8�0//6�-96.
30�3>�73==/=�9?>�98�/79>398=	�%/<39?=�-+8�,9</�:/9: 6/	

Your secondary visual attribute is human, warm. ��A +<7��0<3/8.6C�./=318�7/+8=�/+=C�>9�?=/�
+::<9+-2+,6/�+8.�0+7363+<�>9�C9?<�-63/8>=�+8.�-?=>97/<=	��97:6/>/�+�-+</0?6�</@3/A�90�C9?<�A/,=3>/�9<
:<9.?->=�>9�7+5/�=?</�>2/C�</+66C�+</��0<3/8.6C��>9�?=/	��3B�+8C>2381�>2+>�3=�-980?=381�+8.�7+5/�3>�/+=C�>9
?8./<=>+8.	�%29A-+=/�>2/�2?7+8�8/==�90�C9?<�,<+8.�@3=?+66C�,C�?=381�2+8.A<3>381�098>=	��7+1/=�90�:/9:6/
+8.�8+>?</�2/6:�:/9: 6/�-988/->�>9�C9?<�,<+8.�98�+8�/79>398+6�6/@/6	��299=/�-969<=�>2+>�0//6�635/�>2/C�+</
0<97�8+>?</�>9�</738.�?=�90�9?<�-9</�2?7+8�><+3>=	��9<�:29>91<+:2C��7+5/�=?</�C9?�?=/�:/9: 6/	��+-/=��,?>
:/9: 6/�38�1/8/<+6��;?3-56C�+..�A+<7>2�+8.�/79>398+6�+::/+6�>9�C9?<�,<+8.	��98�>�23./�,/238.�+�-9<:9<+>/
,<+8.�A2/8�><C381�>9�:9<><+C�C9?<=/60	

*9?�-+8�19�9@/<,9+<.�A3>2�>2/�3./+�90�2?7+8��A+<7�+8.�0<3/8.6C�30�C9?�-97,38/�>99�7+8C�90�>2/=/�@3=?+6
3./+=	�' =381�+�2+8.A<3>>/8�098>�A3>2�+�:<373>3@/�366?=><+>398�=>C6/�-9?6.�/8.�?:�7+5381�C9?<�,<+8.�6995
-236.3=2	

#?<=?3>=�>2+>�</;?3</�+�=/<39?=8/==�>9�>2/3<�+::<9+-2�90>/8�2+@/�+�.//:�:+==398�09<�>2/�:/<=98�38@96@/.�A3>2
>2/7	�%29A�>2/�09-?=�+8.�2?7+8�37:+->�,/238.�C9?<�,<+8.	
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Typography

&C:91<+:2C�A366�:<9,+,6C�,/�:+<>�90
C9?<�6919��,?>�A366�+6=9�,/�?=/.�38
2/+.638/=�+8.�6+<1/<�:+<+1<+:2=�90�>C:/
98�C9?<�A/,=3>/��7+<5/>381�:3/-/=�9<�30
C9?�A<3>/�6981/<�7+>/<3+6=�=?-2�+=
:<9:9=+6=	�%/6/->381�+8.�?=/�986C�98/�9<
>A9�>C:/0+-/=�3=�3./+6��>9�-</+>/�+
-98=3=>/8>�,<+8.�37+1/	��?>��C9?�-+8�,/
+�,3>�79</�-</+>3@/�A3>2�+�6919�>C:/�>2+8
C9?�A9?6.�A+8>�>9�,/�A3>2�6981/<
:+==+1/=��,/-+?=/�C9?�.98�>�2+@/�>9
A9<<C�+,9?>�>2/�</+.+,363>C	

Serif typefaces appear more serious.
&23=�3=�,/-+?=/�-6+==3-�=/<30�0+-/=�=?-2�+=��+=5/<@366/���+<+798.�9<��+=698�+</�:/< -/3@/.�>9�,/�79< /�</63+,6/
+8.�><+.3>398+6	�&2/C�+</�/+=C�>9�</+.�+8.�7+>?</	���><+-5/.�9?>�+66�-+:=��=+8�=/<30�-+8�+6=9�6995�=/<39?=�+=
A/66	��@93.�?=381�;?3<5C�=/<30�0+-/=�>2+>�2+@/�?88/-/==+<C�J9?<3=2/=�+8.�=90>/<�<9?8./.�/.1/=	

You can make your br and feel human, warm , C�?=381�2+8.A<3>381�098>=	��6=9��3>+63-3D/.�=/<30�>C:/0+-/=
7+C�=?11/=>�+�,3>�90�>23=�0//6381��A3>29?>�,/381�9@/<�>2/�>9:��,/-+?=/�>2/C�0//6�+�,3>�635/�-?<=3@/�A<3>381	
! +8C�=-<3:>�098>=�6995�-+6631<+:23-��A23-2�./I83>/6C�/@95/=�+�2?7+8�>9?-2	��?>�=-<3:>�098>=�-+8�,/�.3K-?6>
>9�</+.��79=>�/=:/-3+66C�A3>2�C9?81/<�+?.3/8-/=�A29�7+C�89�6981/<�2+@/�=>?.3/.�-?<=3@/�A<3>381	
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Recommended Google Fonts
�299=/�986C�98/�9<�>A9	

Al's Alignment
Alegreya

Al's Alignm ent
Copse

Al's Alignment
Patrick Hand SC

Al's Alignment
EB Garamond

Al's Alignment
Overlock SC
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Color

�969<�3=�+8�37:9<>+8>�:+<>�90�C9?<�,<+8.	��969<�-+8�2+@/�+�=><981�/79>398+6�+8.�7/8>+6�+==9-3+>398=�A3>2
:/9: 6/�+8.�2/6:=�1</+>6C�A3>2�,<+8.�</-9183>398	��969<�-+8�2/6:�-977?83-+>/�+,9?>�C9?<�,<+8.�A3>29?>
/@/8�?=381�A9<.=	

) /�@/�-</+>/.�=/>=�90�-969<=�>9�2/6:�1?3./�C9?�,+=/.�98�C9?<�@3=?+6�+>><3,?>/=	

A serious color palette A366�38-6?./�?=381�-969<=�>3/.�>9�23=>9<3-+6�38=>3>?>398=�635/�8/A =:+:/<=��49?<8+6=�
6981�=>+8.381�?83@/<=3>3/=�+8.�6+A�I<7=	��+<5/<�1</C=�+8.�,6+-5=�-+8�2/6:�>9�7+5/�>2/�:+6/>>/�2/+@3/<�+8.
79</�=/<39?=	��8.�C9?�66�A+8>�>9�+@93.�+8C>2381�A237=3-+6�=?-2�+=�,<312>�-969<=��:<37+<C�-969<=�A23-2�+</
@/<C�/8/<1/>3-	

Human, warm, fri endly colors -988/->�A3>2�8+>?</�+8.�1/>�38=:3<+>398�0<97�=538�>98/=��A99.��: 6+8>=�+8.
6+8.=-+:/	��@93.�-969<=�>2+>�6995�+<>3I-3+6	

&9�7+5/�>2/�79=>�90�C9?<�-969<�9:>398=�7+5/�=?</�C9?�

G� $/@3/A�>2/�:+6/>>/=��+8.�-299=/�4?=>�98/�1<9?:381	

G� %/6/->�+�:<37+<C�-969<��>23=�A366�?=?+66C�,/�?=/.�38�C9?<�6919	

G� &2/�</=>�90�>2/�-969<=�38�C9?<�:+6/>>/�,/-97/�=/-98.+<C�-969<=	

G� ! +5/�=?</�C9?�589A�>2/��!*��+8.�$ ���9<�� /B��09<�/+-2�-969<	
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Recomended color palettes
�299=/�986C�98/�1<9?:	

serious

human, warm

serious + human, warm
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Design

Developing a look & f eel.&2/�37+1/<C�C9?�?=/�=?-2�+=�:29>91<+:2C��1<+:23-�/6/7/8>=�+8.�3-98=�2/6:
-977?83-+>/�+�69>�+,9?>�C9?<�,<+8.	�*9?<�6919�-+8�986C�.9�=9�7?-2�09<�./>/<738381�>2/�9@/<+66�6995�+8.
0//6�90�C9?<�@3=?+6�,<+8.	�&2/�37+1/<C�+8.�./=318�-293-/=�98�C9?<�A/,=3>/��=9-3+6�7/.3+�1<+:23-=��/�
8/A=6/>>/<=��:+-5+1381��:2C=3-+6�=:+-/�+8.�9>2/<�:<979>398+6�7+>/<3+6=�A366�,/�+8�37:9<>+8>�:+<>�90�C9?<
./=318381�+�?83;?/�+8.�-92/=3@/�@3=?+6�3./8>3>C	

"8�>2/�8/B>�:+1/�C9?�A366�I8.�./=318�38=:3<+>398	�&23=�-966/->398�90�37+1/=�-+8�,/�>29?12>�90�+=�+�799.
,9+<.E+�6995�+>�+66�90�>2/=/�=29?6.�=>+<>�>9�-98@/C�>2/�0//6381�90�C9?<�,<+8.	�&2/</�7+ C�,/�98/�9<�>A9
37+1/=�>2+>�0//6�9?>�90�:6+-/�+8.�C9?�7+C�I8.�98/�9<�79</�>2+>�</+66C�</=98+>/=�A3>2�C9?	�' =/�>23=�+=�+
1?3./�09<�>2/�>C:/�90�37+1/<C�C9?�-9?6.�-98=3./<�+8.�>2/�0//6�3>�=29?6.�2+@/	�* 9?�7+C�8//.�>9�I8.�37+1/<C
79</�=:/-3I-�>9�C9?<�83-2/	

A serious feel 3=�./@/69:/.�, C�?=381�=><981��2312�;?+63>C�:29>91<+:2C	�' =381�,6+-5�+8.�A23>/�9<�69A
=+>?<+>398�-969<�+.4?=>7/8>=��=3736+<�>9�>2/�-6+==3-�=>C6/=�90�8/A=:+:/<=�+8.�49?<8+6=��-+8�7+5/�37+1/<C
6995�79</�=/<39?=	��<+:23-=�>2+>�+</�</7383=-/8>�90�=-3/8-/�+8.�>/-289691CE=?-2�+=�1<+:2=��=-+6/=�+8.
7/+=?</7/8> E-+8�+6=9�6995�=/<39?=	

You can work in the human, w arm, fri endly feeling , C�?=381�7+>>/�9<�?8-9+>/.�:+:/<�=>9-5��<+>2/<
>2+8�+�:6+=>3-�0//6381�-9+>/.�=>9-5�98�,?=38/==�-+<.=	�#/9: 6/�635/�>9�0//6�>2/�>/B>?</�90�:+:/<�=9�7+5/�3>�0<98>
+8.�-/8>/<	�! +5/�=?</�C9?�?=/�:/9: 6/�+8.�37+1/<C�>2+>�0//6=�+?>2/8>3-�+8.�/79>398+6	�&2/=/�-+8�,/
-+</0?66C�=/6/->/.�=>9-5�:29>9=��,?>�</+6�:29>9=�90�C9?<�>/+7�9<�C9?<�-?=>97/<=�A366�,/�,/>>/<��+=�6981�+=
>2/C�+</�2312�;?+63>C�	�' =381�2+8.�.<+A8�/6/7/8>=�A366�:?66�>2/�2?7+8�/6/7/8>�38>9�C9?<�,<+8.�3./8>3>C	

"8�>2/�09669A381�:+1/=�+</�37+1/=�>2+>�-+:>?</�>2/�0//6381�C9?<�+</�><C381�>9�:9<><+C	

G� $/@3/A�>23=�37+1/<C�2963=>3-+66C��+8.�-98I<7�>2+>�>23=�13@/=�>2/�<312>�0//6381�09<�C9?<�,<+8.	

G� �299=/�+�=7+66�8?7,/<�90�@3=?+6=�>2+>�A366�,/�?=/.�-98=3=>/8>6C�38�C9?<�,<+8.381E98�C9?<
A/,=3>/��C9?<�=9-3+6�7/.3+�-2+88/6=��:<38>/.�7+<5/>381�7+>/<3+6=��/>-	

G� �<>3-?6+>/�A2+>�3=�-9</�>9�C9?<�,<+8.�+>><3,?>/=�=9�>2+>�+8C�8/A�37+1/<C�>2+>�3=�?=/.�?:296.=
>2/=/�=+7/�=>+8.+<.=	
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Mood board and design inspiration
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NEXT STEPS

Fine tune your Unique Value Proposition

� /</F=�C9?<�'(#�+1+38�

� 9<�:<90/==398+6=�8/+<�%+@+88+2�A29�8//.�>2/3<�-+<�>9�<?8�,/>>/<���6�=��63187/8>�9H/<=�+?>9�+63187/8>�>2+>
A366�:<9@3./=�+�=799>2�-+<�<3./	

�>�-9?6.�+6=9�,/�:2<+=/.�+=�

�6�=��63187/8>�9H/<=�+?>9�+63187/8>�>2+>�A366�:<9@3./=�+�=799>2�-+<�<3./�09<�:<90/==398+6=�8/+<�%+@+88+2
A29�8//.�>2/3<�-+<�>9�<?8�,/>>/<	

*9?�7+C�I8.�>2+>�3>�A366�,/�/+=3/<�>9�</7/7,/<�+8.�79< /�38>/</=>381�30�C9?�>+5/�>2/�/==/8>3+6�/6/7/8>=�+8.
: 2<+=/�3>�.3H/</8>6C	�&<C�

G� $/�9<./<381�>2/�:2<+=/=

G� %:63>>381�3>�38>9�7?6>3:6/�=/8>/8-/=

G� %></+7638381�3>�>9�3>=�-9</�/==/8-/

G� ' =/�3>�+=�>2/�,+=3=�09<�C9?<�A/,=3>/�-9:C��/B:+8.381�3>�A3>2�79</�./>+36=�+,9?>�C9?<�=/<@3-/�9<�3>=
,/8/I>=

G� ) <3>381�.3H/</8>�@/<=398=�09<�.3H/</8>�5/C�-63/8>�>C:/=

Plan your brand identity

%38-/�C9?�+</�+8�/=>+,63=2/.�-97:+8C��,?>�7+C�89>�2+@/�+�I8+63D/.�6919��.98�>�.3=73==�C9?<�-?<</8>�,<+8.�
=38-/�3>�2+=�@+6?/	��0�C9?�=//�>2+>�C9?<�,<+8.381E 38-6?.381�C9?<�6919��A/,=3>/�9<�>2/�A9<.=�+8.�: 2<+=/=�C9?
?=/�>9�./=-<3,/�C9?<�=/<@3-/�+8.�3>=�,/8/I>=E.9/=�89>�</:< /=/8>�C9?�-9<</->6C��C9?�=29?6.�>+5/�=>/:=�>9
?:.+>/�C9?<�3./8>3>C	
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</:< /=/8>�C9?<=/60	
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! +5/�=?</�C9?�589A�>2/��!*��+8.�$ ���9<�� /B��09<�/+-2�-969<	
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G� ) 2/8�C9?�2+@/�+�I8+6�6919�?=/�3>�-98=3=>/8>6C	�! +5/�=?</�C9?�1/>�>2/�/:=�I6/=�0<97�>2/�6919
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6981/<�C9?�?=/�+�8+7/�>2/�79</�,<+8.�+A+</8/==�+8.�><?=>�C9?�@/�,?36>�-988/->/.�>9�C9?<�8+7/	
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�0�C9?�0//6�>2+>�C9?<�8+7/�3=�296.381�,+-5��3>�:<9,+,6C�3=	

) 2+>�3=�+�199.�8+7/�

G� ��8+7/�>2+>�3=�.3=>38->�+8.�7/79<+,6/�,?>�/+=C�>9�:<989?8-/�+8.�=:/66	
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