BRANDING COKNPS REPOR

AL'S ALIGNMENT
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WHA ARE THE ELEMENTS OF A BRAND?

What is a brand?*97?7< ,<+8. 3=+ [/, , C 0+->9<=>292 &8 -98>9F=?-2 += @?< @3=7+6 3./8>3>C
7/==+1381 +8. -?=>97/< =/<@3-/E+6981 A3>2 =97/ >P3g188+€97< -98>86 6398638/ KD 3/A 9<
9>2/< @3tAL+>/., C @?< -?2=>97/<= <+8. 3= >2B:/->+>398+ -?=>97/< 2+= +=/. 98 >23=
-97,38+>398 90 38>/<8+6 +8. /B>/<8+6 0+->9<=

> 3=38C< ,/=> 383> >9 f>/ + =981 +9183D+,6/ ,<+8. 37+1/ >2+> ?=/= @3=?+B=<=&A
:9=3>3989C< -97:+8C /B+-X52RA C9? A+8>>9 ,/ =//8 38 @?< -63/8>738.=

Visual brand identity: </+>381 -98=3=>6995381 @3=7+621287< 6919 /=3>/ ,?=38/== =<
7+<5>381 7+>/<3+6= +8. =9-3+6 7/.3+ -2+88/6=@P5/-97/ 7/79<+,6/ +8. 0+7363+<$/7/7,/< A/
>[8. >9 ><?=PA>= 0+7363+<

Voice, words, messaging: =381 >2/ <3128<AE A<3>>/8 38+-/= 68697< A,=3>/ +8. =:9%98 A 236/
J63@381 =+6/= :3>-2/= 99@3.381 =/<@34HD 3E63FHBI<>+890 :9Q=:/->= +8. -?=>97/<= >9 ?78./<=>+8.
@?< @6?/=+8. 28 ? -+8 2/6: >2/7

| 9=> <+8.= 4?=% 835 6/ +k7+./ ?: 90 + ?83;?/ ,6/8. 90 ><+3>= +8C ,?=38/==AB/<= +k=-+<. >9
:31/98 296/ >2/3< ,<+8. 9A/@< >2/ 794 C9? +£+,6/ >9 @-?7= 98 98/ 9< >B..9738+8> +>><3,?7>/= +8.
0/6381= >2+9CA\+8> +==9-3+>/. A392<C<+8. >2//+=3/< 3> A368</®? >9 ./@b9: + .3=>38-> ,<+8.
3./8>3>C +899 :<9=:/->= >9/<9183D/ +8. #/7,/< C 9?
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AL'S ALIGNMENT IS SERIOUS.

*9? +£+6=9 277+8 A<7 ..3>398+66D7? =// MD?<=/60 += + 73837+6 79./<8 €3-26
>/B>7<><+.3>398+6 +8. .?7<+,6/ ,<+8.

Brands with similar characteristics

&2/=/ ,<+8.= =24<><+3>= A3>2 63187/8> 9 ®? >238590< -97:+8C 2+= =3736+<
;?7+63>3/=>9 >2/=/ <+8.= 0 &>7€C 89> ,/ ?=381 >2/ <31BA>9 ./=-<3,/ 2A 7
A+8>>9 @3=?+63B/,&+8.

Your primary visual attribute is seri ous.%/<39?7=-+8 ,/ =28 ?=381 >C:/0+-/= >24>988/->/. A3>2
=/<397=:?,63-+>398= =?-2 += >/B> ,995=+:8{A +8. =-296436-<>3-6/= %/<39?7= -+8 ABRAB>2 -969<

H6/>>[= >2+F 432 +8. .+<b <+>2/< >2+8 +=>/6B€0,<312> %/<39?7=-+8 ,/A8929712

1 29>91<2C 9< 37+1/<C >2+> =?11/=>= >/B>,995+:/8FA+8. =-296+3@97<8+6= %/<39?7= -+848-29

38 @7< <=, C =>3-5381 >9 >2/ 0+->= =2+<381 -<3>3-+6 ./>+36= +8. 1/>>381 >9 >2/ :9EB:96/6/<397=-+8 0
30 3> 73==/= 97> 98 /79>398= %/<39?+ 798 6K

Your secondary visual attribute is human, warm. A +<7 0<3/8®./=318 7/+8=/+=C >9 ?=/
+::<9+-2+,6/ +8. 0+7363+< §B<C63/8>= +8. -?=>97/<= 9G/>/ + -+H?6 KD 3/A 9092< A,=3>/ 9<
:<9.?2->=>9 7+b=?4>2/C 66 +k£ 0<3/8.€ >9 ?=/ 3B +8>2381 >2+> 3=-980?7=381 +&>7A5C >9
?8./<=>+8. %2Z9+=/>2/ 2?7+8 8/== 909C< ,<+8. @3=T+f6 ?=381 2+8.A<3>3B>O 7+1/=90 :/96/
+8. 8+>7K2/6: :/9: 6/-988/->>9 @?< ,<+8. 98 +8 /79>398+6 &/ @299=/ -969<= >2+46B35>2/C +K
097 8+>7£>9 4738. ?= 90 9?7< -9K2?7+8 ><+3>9< :29>91<PC 7+5/ =74 C9? ?=/ :/9: 6/ +-/= 7>
:/9: 6/ 38 1/8/<+6 ;?3GB6.. A+<7>2 +8. [79>398+6 +::/+6 SBE€ ,<+8. 98 > 23./,/238. + -9<:9<+>/
,<+8. A2/8 ><C381 >9 :9CG&<=/60

*9? -+8 19 K, 9+< A3>2 >2/ 3./+ 90 2?77+8 #<7 +8. 0<3/8® 3092 -97,38/ >99 7+8C 90 >2/=/ @3=7+6
3./+= '=381 + 2+8.A<3>>G8HA3>2 + :<3733B@E@?=><+>38 9V56. /8. 7. 7+5381 B?< ,<+8. 6995
-236.3=2

#?7<=73>= >384 + =/<39?=8/== >9 >2/3<9:2 90>/8 2@+ .//: :+==398 PB< >2/ :/<=98 IP&R A3>2
>2/7 %29 >2/ ®-?=+8. 2?7+8 37:+-> ,/238. ®@?< ,<+8.
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Typography

&C:91<+2C A3669%+,6C ,/ :+<> 90
®?< 6919 ,?> A366 +6=9 ,/ ?=/. 38
2/+.638/= +8. 6+<1/< :+<+P<#90 >C:/
98 ®7< A,=3>/ 7+<b>381 :3/-/=9< 30
@7 A<3>/ 6981/< 7+>/<3+6==?-2 +=
:<9:9=+6= %/6/->381 +8. ?=CoBH 9<
>0 >C:/0+-/=3=3./+6 F>¢+
-98=3=>/8> ,<+8. 37+1/ ?9G+8,/
+,3> 794-</+>3@3>2 + 6919 >C:/ >2+8
@®@? A9?76. A+8>>9 / A3>2 6981/<
H==+1/= [-+?=/D? .98 > 2@>9
A9<<C +,9?7> >2k<+,363>C

Serif typefaces appear moe serious.

&23= 3= ,[-+?=/ -6+==3- =/<30 0+-/= =?-2/«@36H +<+798. 9< +=69B:A<-/3@ >9 ,/ 79< | </63+,6/

+8. ><+.3>398+6 &2/C+=C >9/«. +8. 7+>?<4 ><+-5.9?> +66 -+:= =+8 =/<30 -+8 +6=9 6995 =/<39?7= +=
Al66 @3. ?=381 ;?3<5C =/<30 0+-/= XRP88+==+<C J9?7<3=2/= +8. =0®78.£ /.1/=

You can make your brand feel human, warm , C ?=381 2+8.A<3>38>8 6=9 3>+63-3D/. =/<30 >C:/0+-/=
7+C =?11/=> + ,3> 90 ¥BER80 A3>297?> /38@9>2/ >9: ,/-+?=/ >2/C/(6 + ,3> 6B5<=3(@<3>381

I +8C =-<3:298>= 6995 -+66A3+A23-2 ./I183>/€ /@Y= + 277+8 >9?-2 ?>=-<3:98>=-+8 ,/ .3K-?6>

>0 £, 79=>/=:/-3+8B A3>29281/< +?.3/8-/= R9 7+C 89 6981/< Td=>7.3/. -?7<=3@<3>381
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Recommended Googtnts
299=/ 986C 98/ 9< >A

Al's Aignment

Alegreya

Al's Alignm ent

Copse

Al's Alignment

Patrick Hand SC

Al's Alignment

EB Garamond

Al's Alignment

Overlock SC
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Color

969< 3= +8 37:9<>+8> :+<098 (X+8. 969< -+8 2@+ =>981 /79>398+6 +8. 7/8>+6 +==9-3+>398= A3>2
/9: 6/ +8. 2/6:= 1&>6 A3>2 ,<+8./9183>398 969< -+8 2/6: -977?83-+>/ +,9BPE ,<+8. A3>297>
/@8 ?7=381 A<=

) | @-</+>[. =/>=90 -969<=>9 2/6: 1?97 3=/. 98 CO?< @3=7?+6 +>><3,7>/=

A serious cdor palette A366 38-67./ ?7=381 -969<= >3/. >9 23=>9<3-+6 38£&/Z>2>308= 693<8+6=
698E>+8.381 783@B>3/= +8A6K7= +<5/< 14C= +8. ,6+-5=-+8 2/6: >9 7452/ :+6/>>/ 2/@3/< +8.
79</ =/<397= 8. ®7? 66 A8> >9@3. +&>2381287=3-+6 =?-2 += ,<312> -969<= :<37+<C236D«k A
@xC /8/<1/>3-

Human, warm, fri endly colors -988/-> A3>2 8+>8. 1/> 38=:3<+>3987/0=538 >98/= %9. : 6+8>= +8.
6+8.=-+:/ @3.-969<=>2+> 6995 +<>3|-3+6

&9 7+5/ >2/ 79=> 90 @?< -969< 9:>398= 74 C9?

G $/@3/A >2/ :+6/>>/= +8.-299=/ 4?7=> 5381
G %/6/-> + :<37+<C -96R3= A366 ?€?+66/. 38 D?< 6919
G &2/ </=>90 >2/-969<= 98<C.+6/>>/ ,/-97/ =/-98.+<C -969<=

G ! +5=?4C9?58A >2/ I* +8.$ 9< /B 09</+-2-969<
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Recomended color palettes
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human, warm

serious
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Design

Developing a look & feel. &2/ 37+1/<C @? ?=/ =?-2 +=29>91<PC 1<+23- /6/7/8>= +8. 3-98= 2/6:
-977?83-+>/ + 69> +,979%< ,<+8. 9?7< 6919 -+8 9869 =9 7?-2 B< ./>/<738381 >2/@<+66 6995 +8.
0/6 90 @?< @3=7+6 ,<+8. &2/ 37+1/<C +8. ./=318 -293-82984=3>/ =9-3+6 7/.3+ 128:= /
8/A=6/>>/<= 4+-5+13&1=3-+6 =:+-/ +8. 9>2/<9€9>398+6 7+>/<3+6= A366 ,/ +8 37:9<>+8>9P<>90 C
./=318381 + ?783;?/ +8. -92/73@B=7+6 3./8>3>C

"8 >2/ 8/B> :+1/ @7 A366 18. ./=318 38=:3<+>398 &23=-966/->398 90 37+1/=-+8 ,/ >29?712> 90 +=+ 799.
,9+<E+ 6995 +> +66 90 >2/=/ =2976. =>+<@E>HP6381 90I?< ,<+8. &2/£7+ C,/ 98/ 9< >0

37+1/= >2+H#®9?> 90 6+-/ +8. @? 7+C 18. 98/ 9< 79</ >2+>/¢66 #=98+>/= A3>QT"' =/ >23=+=+

1?3./ ®< >2/ >C:/ 90 37+1/<@2G976. -98=3./< +8. >2//(6 3> =2976. @-* 9? 7+C 8//. >9 18. 37+1/<C

79</ =:/-31- >9 C9?7< 83-2/

A serious feel 3= ./@9:/., C ?=38188& 2312 ;?+63#9>91<PC"' =381 ,6+-5 +8. A3>/ 9< B9
=+>?<+>398 -969< +.4?=>7/8>= =3736+< >9 >B/=06-8/F +3€= +8. 497<8+6= -+8 733+1/<C
6995 79£=/<397= <+423-=>2+>/«£7383=-/8> 90 =-3/8-/ +8. >/-2896FEC-2 += 1<P= =-+6/= +8.
7/+=?47/8>E-+8 +6=9 6995 =/<397=

You can work in the human, warm, fri endly feeling, C ?=381 7+>>/ 9< ?8-9+>/, :+:/< =>9-5 <+>2/<
>2+8 +6+=>F/6381 -9+>/. =>9-5 98 ,?=38/===+#/9: 6/ 6359 O/6 >2/ >/B>PL0 :+:/< =9 7+5 3> (B8>
+8. -/8>/< | +5 =74 C9? ?=/:/9: 6/ +8. 37+1/<C >2+t66 +?>2/8>3- +8. /79>398+6 &2/=/-+8,/
-+407?6B =/6/->/. =>9-529>0= | ?>/+6 :29>9= 9(BC< >/+7 9< @?< -?=>97/<= A366 ,/ ,/>>h<= 6981 +=
>2/C #<R312 ;?+63>C =381 2+8. .<A8 /6/7/8>= A366 :?66 >2/ 2?7+8 /6/7/8> 3B (<+8. 3./8>3>C

"8 >2/ 09668381 :+1/= H#37+1/=>2+> -+:5>2/ 0/6381 @?< +k><C381 >9 :9<CG<+

G $/@3/A >23=37+1/<C 296&-»8-+88I<7 >2+> >23= [I3%R/ <312HEB81 < O@?< ,<+8.

G 299=/+ =7+66 8?7,/< 90 @3=?+6=>2+> A366 ,/ ?=/. -98-3B-E78>6+8.38%98 C97<
A/,=3>/ @?<=9-3+6 7/.3+ -2+88/6= :<38>/. 7T*381 7+>/<3+6= /[>-

G <>3-?6+>/24> 3= -9%9 @7< ,<+8. +>><3,7>/= =9 >33 8#837+1/<C >2+> 3= ?=L96.=
>2/=[ =47/ =>+8.4<
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Mood board and design inspiration
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NEXT STEPS

Fine tune your Uniqualide Proposition

/</F= @?<'(# +1+38

9< :<0(==398+6= 8/+@@BB+2 A9 8//. >2/3< -+< >9<?8 ,/>>/6 = 63187/8> 4= +7>9 +63187/8> >2+>
A366 S@3./= + =799>2 -+< <3./

>-976. +6=9 ,/2<+=/. +=

6= 63187/8> 9= +?7>9 +63187/8> >2+> ABB.I= + =799>2 -+< <Q£ 000==398+6= 8/+CHBB+2
A29 8//. >2/3< -+< >9 <78 ,/>>/<

*9? 7+C 18. >2+> 3> A366 ,/ [+=3/4H9, +8. 79< [ 38>/£=>381 30>+b>2/ [==/8>3+6 /6/7/8>= +8.
1 2<+=/ 3> .BHB>E &C

G $/9<./<381 >2/ 2<+=/=

G %63>>381 3> 38>9 G/76/83/8-/=

G %#7638381 3> >9 3¥+=98-/

G ' =/3>+=>2/ +=8= @7?< A,=3>/-9:C /B:+8.381 3> A3>2 79t>+36= +,9?79C< =/<@3-/ 9< 3>=
J8/1>=

G ) <3>381 38> @=39898 .3lk/8> 5C -63/8> >C:/=

Plan your brand identity

988-/ ®? +£+8 [=>+,63=2/. -97:+8 ,?> 7+C 89> 2@+ 18+63D/. 6919 .98 .3=73=9T< -?7<B> ,<+8.
=38-/ 3> 2+=6®/ 092 =// >2+>9?< ,<+8.38H 38-67.38192< 6919 /A=3>/ 9< >2/ A<= +8. : 2<+=/=?
?=/>9 ./=-<3,/ @?< =/<@3-/ +8. 3>= ,/8/I>=E.9/= 880x /8> @7 -9<&>& (®? =2976. >4+5>/.=>9
?.+>/ C9?< 3./8>3>C

&2385 +,9?7>/6381 =97/ >2381= +8. -2+81381 9>2/<= =9 >24+3>298>3873>C A822 &2<8> 3./8>3>C

9< /B+7:6/ @2 7312>8: >2/-969< 90 @?< 6919 ,?> -2+81/ >2/ =C7,96 92 312> B: >2/ =C7,96
,?>-2+81/ >2/ -969¢9? 7+C ,/ +,6/ >9 -299=/ .3/8> >C:/0+-/= +8. .3H/8> 37+1/<C >9 ,/>>/<
<:</=/8> @?<=/60

G 0®7? A366,/K=318381 + 6919/,A3>/ :+-5+1381 />/@3/A >23k9<> A3>292< ./=318/<
23126312>381 >2/ 79=> -<3>3-+6 /6/7/8>= 22€97«€53=>38-> ,<+8. :9=3>398

G </+>/+ =7+466 :+6/>>/ 90 -9<:9<+>/ -969<= &2/=/ U8H+66 A3>2 >2/-9699238C19
I +9=?4C9?58A >2/ I* +8. $ 9< /B 09</+-2-969<
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G 299=/47=> 98/ 9< 9A-C:/0+-/= +8. ?=/ >2/7 -98=3=>(Bb6+5 =74 >2/C +k+@36+,6/ 98C<
-97:?7>/< +8. 98 C9?< A,=3>/

G ) 2/8 C9? 2@+ 18+6 6919 ?=/ 3> -98=3=C/8>F =74 C9? 1/> >2/ [:= 16/= (BT >2/ 6919
J=318/< =9 3> -+8 =-+6/. >9<BBP =3D/= +8. :<38>/. 38 23/EDE?>398

G $/@3/A >2/ 37+1/<C ?=/ +8. THB24 >2+> 3>[4<>/= + .3=>38-> +8. 7/79<+,6/ 6995 +K 62+>
-988/->= A3>2 2+> @?< <+8.=>+8.98

G $/@3/AG?< <+8. 63187/8> -2+<>4@36+,6/ A3>2 O#BLED 4.9<> 995 +>/@<C -?=>97/<
J=-<3:>9< +8. /@C 98/ 90 @?< A8 +>><3,7>/= +8. =// 30 FR&+8C 73==/=2 8//. >9
+.</==

G ! +5 =24 C97< A<=+ =:/+5381 >9 >2/ :+38 :938> YPL3./+6 -?=>97/<= +8. 13@381
@63.+>39%B<0-299=3819€ &C381 >23= 38 >9 +8 /79>398+6 +AHSB 26:= >9 ,736.
181+1/7/8> A3>2 -?=>97/<=

G $/@3/A &?< A,=3>/ .9/= 3> @3Q+66>/ >2/ <312> 6995 +B60>9 =?::9<>@2< <+8.

G 9/=C9?7< A,=3>/ ?=/ >2/ 6+81?+1/ >2+> A3BG2ZDO? +£.3H/</8> >2+8 L2< -97:/>3>398
+8. 9H< 79</ +::/+6381 ,/8/I>= >9 @?< 3./+6 -?=>97/<=

Choose the best name for your company

988-/ ®? 24@+8 /=>+,63=2/. ,7=38/== 3>/F+H#8=/ >2+>9C< -97:+8C 8+7/ 3= 89> 635>9 -2+81/
2+81381 @?< 8+7/ +> >23=:938>C7-0=> + 69> 99 -98=3./<381 + 8+7/ -2+81/ >2385 +,9?> >2/ -9=>=
90 £/=318381 +8. k< 9.?7-381 /@< C>238190<C9?7< 6919 >9 6/>>/<2/+. >9 =318= +8<7836G=9 >2/
6981/< @? ?=/ + 8+7/ >2/ 794 ,<+8. +A+48/== +8. ><?=9T @ 736> -988/->/. >9 @?< 8+7/

%97/>37/= +8 9<1+83D+>398 2+= -2+81/. =31XB318+82(3= + 8//. >9 -2+81/ >2/ 8+7/ "< @O? 24D
J>>1< -6+<3>C +,992<C<+8. +8. 4+63D/ >2497€ 8+7/ 3= 9b+<1/>

0 ®? 0/6 >2+>9?< 8+7/ 3= 296.381 ,+-5 39,¥6C 3=
) 2+>3=+199. 8+7/

G 8+7/>2+>3=.3=>38-> +8. 7/79<+,6/ ,?> [+=C 99928-/ +8. =:/66

G 9<79=>-97:483/= + 8+7/>2+>=?11/2&>/? .9 3= ,/=> 0:/96/ +£-980?7=/. ,C @?<
8+7/ >2/C 7+C 89> 7+b>2/ [H9<> >9 6/+<8 79k +./ ?: A 9<=-+8 A9<5 30 >2/C ,<381 >9 738.
A2+>@? 9H< =>981 >+1638/-+8 ,/ :+<>B/A3>2 + 794 -</+>3I@+7/ >9 13&@r9</ ./>+36=

G 8+7/A3>2>2/ -97'$ + @36+,6/ +746% +==9-3+6 7/.3+ 2+8.6/=

G %29<>/< 8+7/=/tk>>/< >2+8 6981/< 98/=

) 2+>;?+63l/= +=+:99< 8+7/
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G 8+7/>2+> 3= .3K-76>>PBI?8-/ 9< =:/66

G 8+7/>2+>.9/=8> <381 >2/ <312>/5398 >9 =97/98F 738.
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