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Branding is how a company, product or service represents themselves and is perceived in the 
minds of their customers. Your branding includes your visuals, your words and also less tangible 
traits like customer service and your reputation. A strong and effective brand will: truly represent 
you and your brand personality; will be distinct and memorable; and will be used consistently.

Describe what you do, what you sell or what you offer.

WHAT

Tell your unique story. Why did you start your business or why you are the best. Remember, people buy based 
on emotion.

WHY

List both demographic details (age, gender, location, income, etc.) 
and psychographic details (hobbies, beliefs, interests).

DEMOGRAPHIC PSYCHOGRAPHIC

Who is your ideal client?2

What do you offer?1
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How are you different/better?4

Corporate Color Palette
Choose a small number of colors and use them every-
where. For each, write either the Pantone (PMS) color, 
or the web hex #.

What other product or service would be a replace-
ment? Don’t forget that doing nothing, or doing it 
themselves may be your biggest competitors.

COMPETITION

What do you do better than the rest? Why does some-
one really want to work with you? What is special 
about what you produce?

DIFFERENTIATORS

Typeface(s)Overall Tone or Mood for Imagery

VISUAL STYLE, TONE OR MOOD

Need help?
Answering these questions is tough! Want more help and an easy-to-follow process? Try 
BrandingCompass.com. Our online tool will walk you through this entire process, plus you’ll 
get expert advice on the best colors, fonts and words to use for your branding and marketing.

TYPEFACE 1

TYPEFACE 2

COLOR 1

COLOR 2

SECONDARY COLORS (OPTIONAL)

Important: Answer questions 1-4 first! Your visual style should reflect your unique traits and should be distinct 
from your competitors. It should not be based on what you like, but what would attract your ideal customer.

Who are your competitors?3

What is your visual style?5

Describe how you visualize your brand and what type 
imagery you will use to convey this feeling.

Choose one or two typefaces and use them in all of 
your communications. Google fonts are great for this!


